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Malaysia Distributive Trade
Slows in July amid slowing domestic demand and high base effect
●

July’s distributive trade sales YoY growth value continued to slow in July to 5.7% (Jun: 5.9%). On a MoM basis, growth
eased to 0.2% (Jun: 1.4%). The slower growth was attributed to a higher base effect brought by the zerorisation and
removal of Goods & Services Tax (GST) between June and August 2018 and slower external demand.

●

Fall in motor vehicles sales and moderation in retail trade outweighed expansion in wholesale trade sales. Motor
vehicles sales fell by 1.7% YoY (Jun: -2.5%), mainly reflecting a high base effect arising from the spike in car sales
following the tax holiday last year, as well as normalisation in sales following the end of festive season promotions.
Besides, sales of retail trade moderated to 7.1% YoY (Jun: 7.7%). While on MoM, it slowed to 1.1% (Jun: 4.4%),
suggesting weakness in private consumption activities at the start of 3Q19. Meanwhile, wholesale trade sales edged
up to 6.6% YoY (Jun: 6.4%), driven by higher growth in sales of agriculture, raw materials & live animals segments
(9.0% YoY; Jun: 8.3%).

●

Mixed retail trade performance across advanced and developing economies in July. In the US, retail trade continued to
expand, growing by 3.4% YoY (Jun: 3.3%) driven by soaring non-store retail sales growth. Meanwhile, retail trade in
China slowed to 7.6% YoY after a sharp increase in June (9.8%) mainly due to poor auto sales and oil product sales.
Hong Kong's seasonally adjusted retail trade recorded a steep decline in July at 13.1% YoY (Jun: -7.6%) it's seventh
straight month of decline as consumer sentiment soured and tourist arrivals fell amid the on-going anti-extradition bill
protests. In Indonesia, retail sales rebounded by 2.4% YoY (Jun: -1.8%) mainly backed by higher sales of automotive
spare parts and accessories as well as food, beverages, and tobacco.

●

The high base effect arising from front-loading of spending during the 3-month tax holiday period last year is expected
to taper growth in 3Q19. Besides, concerns over global economic slowdown and looming external uncertainties arising
from the on-going US-China trade dispute may have an adverse impact on domestic demand. Subsequently, private
consumption is expected to moderate to 6.7% YoY in 3Q19 (2Q19: 7.8%), dragging the GDP growth to slow to 4.4%
(2Q19: 4.9%), bringing our whole year GDP growth forecast to moderate to 4.5% in 2019 (2018: 4.7%).
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Table 1: Distributive Trade Sales by Sub-sector (YoY %)
% Share
(2018)
Distributive Trade

2017

2018

Jul18

Mar19

Apr19

May19

Jun19

Jul19

9.0

8.2

9.6

5.5

5.6

6.8

5.9

5.7

Wholesale Trade

48.4

8.8

7.3

7.2

5.0

5.3

5.5

6.4

6.6

Retail Trade

39.9

11.5

11.0

13.3

6.9

7.0

7.8

7.7

7.1

Motor Vehicles

11.7

2.2

3.2

12.1

2.6

2.2

9.1

-2.5

-1.7

Source: Dept. of Statistics, Kenanga Research

For further information, please contact:
Wan Suhaimie Wan Mohd Saidie
Head of Economic Research
wansuhaimi@kenanga.com.my

Atiqa Noor Azlan
Economist
atiqa.noorazlan@kenanga.com.my

Muhammad Saifuddin Sapuan
Economist
saifuddin.sapuan@kenanga.com.my

This document has been prepared for general circulation based on information obtained from sources believed to be reliable but we do not
make any representations as to its accuracy or completeness. Any recommendation contained in this document does not have regard to the
specific investment objectives, financial situation and the particular needs of any specific person who may read this document. This
document is for the information of addressees only and is not to be taken in substitution for the exercise of judgement by addressees.
Kenanga Investment Bank Berhad accepts no liability whatsoever for any direct or consequential loss arising from any use of this document
or any solicitations of an offer to buy or sell any securities. Kenanga Investment Bank Berhad and its associates, their directors, and/or
employees may have positions in, and may effect transactions in securities mentioned herein from time to time in the open market or
otherwise, and may receive brokerage fees or act as principal or agent in dealings with respect to these companies.
Published and printed by:
KENANGA INVESTMENT BANK BERHAD (15678-H)
Level 17, Kenanga Tower, 237, Jalan Tun Razak, 50400 Kuala Lumpur, Malaysia
Telephone: (603) 2172 0880 Website: www.kenanga.com.my E-mail: research@kenanga.com.my

Telephone: (603) 2172 0880 Website: www.kenanga.com.my E-mail: research@kenanga.com.my

PP7004/02/2013(031762)

Head of Research

Page 2 of 2

